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Q. 1 Attempt any 2 (TWO) out of 4 Qiscuss) Marks — 10
a . Retail Liabilities ' R
b . Corporate Debt Restructuring -CDR ' -

¢. CRRand SLR
d. Consumer Protection Act

Q.2 Write short notes on any 2 (TWO) out of 5 Marks — 10
. Loan against Life Policies

" Current Account Vs Savings Bank Account

.CRM

. Concept of Lead Bank

. Term Loan and Demand Loan

RO TP

Q.3 Aftempt any 3 (THREE) out of 5 Marks — 30

& Mention two advertisements by any-insurance company and discuss their probable

impact on customers.

b Discuss Cross-Selling of Product in Banking?

¢ Functions of Internal Debt Management cell of RBI.

d. Discuss the winning strategies in small and Medium Enterprises

e.. “Customer Trust is most important for any insurance company”. Discuss?.

Q.4 Attempt 2 (TWO) Marks — 20

6. Why are personal relationships more important in a B2B markets? Why sub-brands
less effective in such markets and what *™ should be ideal B2B communication

tactics?
ks What are the challenges faced by banks in popularizing e-banking and Mobile

Banking?
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