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Instructions:

1. Answer to each new question to be started on a fresh page.
2. Figures in bracket indicate full marks.

Q. 1) Write short notes on (any 2 out of 4) | (Marks: 2X5=10)

a) Characteristics of Marketing Research ., :i.' ¥
b) Briefly explain various Steps in Research _process.
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c) Characteristics of an Ideal Sample |

. d) Differentiate between Concept Testmg and-Copy Testing in advertising Research?

Q: 2) Write short notes on (any 2 out of 5)  (Marks: 2X5=10)
a) Briefly explain the Process of Questionnaire Designing.

- b) What do you understand with the term Image Analysis? Explain various steps in Image
Analysis.
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¢) What do you understand by Brand Positioning Research? Explain Positioning Research Process
in detail. : RN S

d) hxplam Brand nqulty Research Explaln various Brand Equlty Research M ethoas 7
e) Types of Multl-Dlmensmnal Scahng
Q. 3) Attempt (any 3 out of 6) deiide sl , (Marks: 3X10=30)

Pt s/

a) What is Research DeS1gn‘7 Bneﬁy explam Varmus Types of Research Desngn

.. b) What do you mean by Sample DesrgnV Bneﬂy explam any Three Methods of Probability
Samplmg Techmques

c) What do you understand by the et Test Marketmg‘7 Briefly explain Various Types of Test
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