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Instructions:

1. Answer to each new gquestion to be started on a fresh page.
2. Figures in bracket indicate full marks.

Q.1} Attempt any 2 out of 4 (Mérks: 2X5=10)
ay What is merchandising & elaborate the concept of promotional merchanding?

b} Discuss the factor which affects the merchandising functions?
¢) Elaborate the components of visual merchandising? '
d) Discuss the rote of retail buyer?
Q.2) Write Short Notes on any 2 outof 5 (Marks: 2X5=10)
a) Trends in visual merchandising in india
b) Types of merchandising products.
¢) Merchandise assortment planning
d) Types of display settings
€) Merchandise hierarchy
Q.3) Attempt any 3 out of 5 {Marks: 3X10=30)
a) Discuss the different types of exhibits? |
b) What is shrinkage & how to control it?
c¢) Discuss the various factors affecting international sourcing aecisions?
d) Discuss the advantages & disadvantages of private br-a,hcis’?
e) Elaborate the elements of merchandising strategy.
Q.4) Attempt both the questions (Marks: 2X10=20}

You are young just passed out MBA who want to become retail entrepreneur through a high
end Fashion start up in city of your choice.

A) Do a merchandising mix strategy for your store.

B) Do a merchandising display strategy for your store.

You are free to make any assumptions, however, the same need to be explicitly narrated
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